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Ethical Implication for Social Media  





Social media platforms offer opportunities to connect 
across generations, geographical barriers 



Twitter (2006) is an online social 
networking site that allows users 
to post and read tweets of  up to 
140 characters.  
 
Twitter reports 271 million 
monthly active users, with 500 
million tweets sent per day. 



LinkedIn (2002) may be considered the world’s largest professional 
network. The site has 238 million members in over 200 countries 
(Forbes 2014). 



Websites like 
Facebook, 

Twitter, 
YouTube, and 

LinkedIn afford 
companies and 
individuals the 
opportunity to 

quickly 
communicate 

and connect with 
one another.  



1 out of  every 7 people on earth has an active 
Facebook account (Zeevi 2013) 





One benefit of  social media is that the individual seeking advice 
has access to so many other professionals (Bik and Goldstein 
2013). 





National Association of  Social Workers 

This code of  ethics does not specifically discuss social 
media, though aspects of  the code certainly may apply.  



American Medical Association 
The American Medical Association (AMA) published a report 
in 2011 regarding the use of  social media. Opinion 9.124 
(AMA 2011) cautions physicians to be aware of  privacy and 
confidentiality, as well as the image physicians portray about 
themselves. 



Would you want your family doctor asking for 
direction on how best to treat your ailment on a 
Facebook page full of  individuals with unknown 
credentials? 

I would want him or her to collaborate with other professionals and keep 
up on best practices 
 
As long as they weren't required to follow the advice, it's just another way 
of  generating ideas and collaborating. I certainly wouldn't want them to 
NOT seek advice if  they weren't sure how to proceed.  

 
To suggest that there is not value in getting other professionals points of  
view, and to say that collaboration is not beneficial to the field is, in my 
opinion, incorrect. I've learned a lot on these groups and have had quite a 
bit of  professional experience and have been board certified for years.  



American Occupational Therapy Association 
The American Occupational Therapy Association (AOTA) 
does not discuss any specific guidelines related to social 
media (AOTA 2010).  

 



American Speech-Language-Hearing Association 
The American Speech- Language-Hearing Association (ASHA) 
does not provide any ethical rules or standards related specifically 
to social media (ASHA 2010r).  

 



American Counseling Association 

(ACA) code of  ethics (ACA 2014) has developed a full 
section related to social media and technology.  

 



Section H.6.a. advises the creation of  two separate pages and 
profiles for social media use: one for personal use and one for 
professional use. 
 

H.6.b. pairs the use of  informed consent with social media, 
and discusses the importance of  clearly explaining the 
limitation, benefits, and boundaries of  social media with 
clients 



Behavior Analyst Certification Board (BACB®) 

The Behavior 
Analyst 
Certification 
Board does 
address 
responsible 
behavior on social 
media sites 
(1/1/2016) 
 
 

 



Behavior 
analysts must 
not share or 
create situations 
likely to result 
in the sharing 
of  any 
identifying 
information 
(written, 
photographic, 
or video) about 
current clients 
and supervisees 
within social 
media contexts.  
 

2.06 Maintaining Confidentiality  
 



8.0 Public Statements 
Public statements include, but are 
not limited to, paid or unpaid 
advertising, brochures, printed 
matter, directory listings, personal 
resumes or curriculum vitae, 
interviews or comments for use in 
media, statements in legal 
proceedings, lectures and public 
presentations, social media, and 
published materials.  
 



Consider this… 



A newly 
minted 
BCBA 
posts a 
question 
regarding a 
student in 
her 
classroom 
who climbs 
on 
furniture. 
She asks if  
anyone has 
any 
resources.  
 

 
  
 



 
This access (provision of  
resources, combined with the 
minimal effort in obtaining 
them) may potentially 
circumvent an important 
behavior that should be in all 
behavior analysts’ repertoires: 
accessing the scholarly 
literature (Carr 2010) 
 
Think “matching law” 



Guideline 1.05a – Behavior analysts provide behavioral 
diagnostic, therapeutic, teaching, research, supervisory, 
consultative, or other behavior analytic services only in the 
context of  a defined, remunerated professional or scientific 
relationship or role.  
 
When behavior analysts post suggestions or respond to 
questions on social media outlets, they may not consider 
their relationship with the readers.  



A parent of  a client you service 
requests to be your “friend” on FB 



Guideline 1.06 (dual relationships) recognizes that there are 
situations where it may not be possible to avoid nonprofessional 
interactions with clients, supervisees, research participants, or 
students.  



 
Bailey and Burch (2011) explain that having social 
contacts with clients can interfere with our objectivity as 
behavior analysts and can increase the chance of  harm or 
exploitation.  



What’s the answer? 



“The behavior analyst has a responsibility to support the values of  
the field, to disseminate knowledge to the public, to be familiar with 
these guidelines, and to discourage misrepresentation by non-
certified individuals (BACB 2010)”. 
  



Suggested Safeguards 



Heavily 
disguise 

real 
clients 



Avoid making treatment recommendations 



Refer 
readers 
back to 
the 
literature 



Write a disclaimer 



Provide Resources 



Mistakes happen 
 



“The real problem is not whether 
machines think but whether men do.” 

  
B. F. Skinner 


